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We take care of the critical details  
that make it easier for schools to run, professors to teach and students  

to learn. Our stores serve as a hub for school spirit and community,  

both on campus as well as a best-in-class virtual experience.  

When it comes to course materials, we empower educators 
and students by offering selection, choice and affordability. 

Our established partner relationships enable access to content on any platform 

and through any channel—printed or digital, for rent or purchase—making 

these resources cost efficient for everyone.

Follett’s unique vantage point and presence in the market—combined with our 

expertise in education and retail creates the opportunity for us to develop 
truly customized solutions for our school partners.   

No two colleges or 

universities are the same. 

Each has its own set 

of principles guiding 

its students, and each 

student takes a different 

path to get there. Yet, all 

institutions share the same 

goal: student success.
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Harnessing Insights. Transforming Environments. 

At Follett, we stay on the pulse of what professors are adopting; 

what college students are buying; how they are acquiring 

content and interacting with new technologies and other retail 

environments. We combine these insights with your unique 

needs and experiences to create a custom-tailored plan to 

transform your campus retail experience.  

It begins with listening. We then apply what we’ve learned over 

the years. What works, what doesn’t, and what’s going to be 

right for you. And then we put it all together.

 

• Assemble team of experts and assign roles  

• Establish calendar of events and deadlines 

•  Start work by implementing any of the following:  

- store design      

- software integration 

-  inventory evaluation/purchasing 
o establish course materials strategy 
o store preparations

PHASE 3 

• Create custom campus solution 

• Develop implementation schedule

• Share goals and milestones

PHASE 2 Solution Development Transition/Implementation

• Maintain outstanding customer service

• Monitor the business

• Assess what’s working and what can be improved

•  Adapt new strategies and tactics to course correct

• Stay with you every step of the way  

PHASE 4 Ongoing Service and Partnership
Follett’s multi-phase 

approach allows us 

to uncover the root 

of the issues, craft 

the right solution, 

and then implement 

for success.

•  Involve stakeholders, users and decision makers

•  Listen and learn your needs, requirements and 

challenges

•  Probe deeper with questions about what makes 

your campus unique

PHASE 1 Needs Analysis 
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“ Our relationship with Follett has been 

strengthened by their ability to listen 

and respond to our ever-changing 

needs. It’s an 18-year partnership 

marked by flexibility, responsiveness, 

professionalism and innovation.”

Arthur Scheuber 
Vice President, Office of Administration, 
Marquette University

Listen.Learn.Evolve.



“ Follett was an integral part of the 

redesign and construction of our 

newest bookstore. Follett’s In-Store 

Design Team worked from the design 

phase through completion and we 

couldn’t be more pleased.”

Jennifer Jasinski 
Director of Business Services and Risk 
Management, Arkansas State University
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The Shopping Experience 
Did you know that your favorite retailer has a team of designers 

and analysts who work in tandem to engage you in the shopping 

experience? It’s part of why you like going there. Follett employs  

that same philosophy for your campus store. We’ll make it the 

place to be for your existing students. It will also create a favorable 

impression for potential students, alumni and visitors, while making  

it easy for them to purchase in-store, online, over-the-phone or at  

an event.

STORE DESIGN 

Building your store requires creativity and vision; a job entrusted to our 

Follett In-Store Design Team. The team is dedicated to designing the ideal  

retail environment for your institution.

We start by immersing ourselves in your campus culture to inform our 

design with what makes your institution, your institution. Then we infuse our 

vast experience to incorporate the best practices of retail engineering. The end 

product is an easy-to-navigate and intuitive shopping experience that inspires  

your students, faculty, parents, alumni and fans to think of your space as not  

just a store, but a hub and a destination.

By delivering everything they want and need in a place they want to be, your 

campus store imbues a sense of spirit and pride, that enhances your image, 

attracts customers and increases sales.

Store design doesn’t end with the physical space. We will also design and build  

a custom eFollett.com site to complement your new campus store. More than  

300 educational institutions have a custom eFollett.com store, and Follett is 

ranked as a top 100 e-commerce site by Internet Retailer Magazine.

Innovative 
Strategies 
We pride ourselves in creating innovative solutions to 

address your needs and goals. Whether it’s responding 

to a market trend or targeting a particular challenge—

Follett’s programs are custom-crafted to reliably deliver 

everything you require.

On average, Follett’s 

In-Store Design Team 

completes approximately 

130 store design 

projects annually. 
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“ Follett handles our high-traffic football 

game-day operations/crowds with 

utmost efficiency. They have been a 

true partner in marketing “branded” 

merchandise tailored to our students, 

alumni and visitors, focusing on what is 

unique to Notre Dame.”

David A. Harr  
Associate VP for Auxiliary Operations,  
University of Notre Dame
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BRINGING THE BRANDS

Campus stores are more than just books and car decals. Students no longer need to look 

off campus to complete their shopping lists. From fresh food, beverages and toothpaste, 

to notebooks, tote bags and t-shirts, Follett campus stores are one-stop shops.

When it comes to showcasing school spirit, we collaborate with world-renowned 

companies, as well as niche boutiques, to provide in-demand merchandise and apparel. 

We work with your campus groups, clubs or departments to process bulk order sales and 

special orders that will help drive additional traffic in store.

Quick and easy snacks for your students  

In addition to emblematic apparel and accessories, the campus store can also be the 

spot for students and faculty to enjoy a coffee or snack break. The Follett full-service café 

serves branded coffees, such as Starbucks, Caribou and Peet’s. We can also provide 

access to fresh foods, Coca-Cola and Pepsi beverages in open-air coolers, as well as 

packaged food from their favorite brands like Clif, Frito-Lay, Hershey’s and Hostess. We 

deliver the name-brand food items your students want and can customize the area to fit 

your available space.

These are just some of the brands we’re proud to call partners.

SPECIALTY STORES

But, what we’re most excited about is the specialty store we open on your campus. It might be like one we’ve opened elsewhere. 

Or, it might be one we’ve never done before. What matters is that it’s the store that makes the most sense for your students, 

faculty and community.

Specialty stores are becoming our specialty. We can work with you to develop a unique, focused retail store such as:

•  a yoga shop with apparel and 

equipment

•  a golf shop featuring Under Armour®, 

Nike®, PING® and Pete Millar  

products and a putting green

•  pop-up dorm-room furniture shops 

during fall

•  a technology accessory store with 

items from GoPro®, FitBit®, Skullcandy®  

and Beats by DreTM

•  a convenience food store with  

ready-to-go snacks and quick  

and easy meals

•  pop-up shops at sports stadiums— 

where fans can create their own  

custom jerseys and get sideline athletic 

apparel worn by players and coaches 

from Nike, Under Armour and Adidas®

•   a tech supply shop with cables, storage 

devices, printer cartridges, computers, 

tablets, printers, software and apps 

from brands like DellTM, SamsungTM, 

MicrosoftTM, Adobe® and HP®

•  an Apple Store®—the only on-campus 

provider of Apple products, Follett has 

opened 35 stores on campuses around 

the country

GENERAL MERCHANDISE 

Follett is dedicated to supporting campus life, providing the products  

that your customers desire on a timely basis and at the best prices. 

With a store-specific, customized approach we strive to recognize and enhance 

the individuality of each college and university with a school-specific, yet 

extensive, assortment of products. Follett is also your source for apparel, gifts 

and accessories your students, parents and alumni can purchase to flaunt their 

school spirit. We partner with top brands to provide quality merchandise and 

apparel for every type of campus pride, both in-store and online. 



Course Materials and Retail Management 
In today’s challenging economic environment, every penny counts. By transforming your existing campus 

retail facilities, we tackle the ever-changing course materials landscape, general merchandise sourcing and 

ability to offer in-demand convenience items. This includes the behind-the-scenes operations that go into 

running a profitable store and turning efficiencies into student savings and loyalty.

A privately held company,  

Follett has invested more than 

$250 million in new system 

technologies over the last four 

years to expand our services online 

for both ecommerce and academic 

tools. We continue to focus on 

long-term investments in this area 

to demonstrate our commitment 

to keeping our partners on the 

leading edge of learning.

DISCOVERY

Provide tools and 

expertise enabling  

faculty to discover  

and adopt course 

materials that best fit 

their intended usage

INNOVATION

Support the institution’s 

goals with new business 

models and integrated 

digital solutions 

CONVENIENCE

Develop technology, 

processes and the  

people to serve 

customers wherever  

they are—online or  

in store

ACCESS

Ensure faculty and 

students get seamless 

24/7 access to content 

in an increasingly digital 

world

AT FOLLETT, WE’RE ON THE PULSE OF HIGHER EDUCATION, AND HAVE DEVELOPED A FOUR-PILLAR COURSE 

MATERIALS STRATEGY SUPPORTING THE INSTITUTIONS WE SERVE:

INTEGRATED MARKETING 

Marketing to your school’s student body, faculty, alumni and community deserves 

a unique and customized program—one that reflects your spirit, academics 

and campus directives. As your campus store partner, we create and execute 

campaigns that exceed the individual needs of your students and campus 

community. Each program starts with the essentials of the academic school year, 

and from there we layer in those things that make your school unique such as 

athletics, student groups, campus celebrations, alumni association events and 

more. Then we work with vendor partners and publishers to round out the offering 

so that every month we are touching your student body and community with fresh 

and relevant offers.

DIGITAL TRANSITIONS

We know every institution has specific digital needs that cannot be met with a 

“one-size-fits-all” approach. Follett’s breadth, depth and history anchor our ability 

to be the best on-campus retail partner, as well as an expert to help drive change 

and shape a course material strategy. Combining your educational insight and our 

industry expertise is the key to developing an ideal course material roadmap that 

will transform the campus store of today into the campus store of tomorrow.

Follett is an active member in a spectrum of approaches in the campuses we 

serve. Some institutions are diving into the digital world headfirst. Others are 

more focused on driving affordability through robust rental programs and custom 

course materials. As your trusted campus partner, Follett is poised to support 

your strategic goals, whatever the speed, shape and size, with a course material 

strategy that is right for you and your campus community.

 “ Follett has demonstrated an 

ability to drive new programs to 

positively impact the university 

communities they serve.”

Ray Jensen 
Associate Vice President,  
University Business Services,  
Arizona State University
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Solution
Components
The suite of Follett tools comes from 

years of experience and from listening to 

administrators, faculty and students about 

what they expect from their campus 

store. Whether you need one, or several 

components, we will work with you to craft 

just the right solution for your institution.

Store Solutions

 FOLLETT MANAGED STORES     

We help turn your campus store into the campus 

hub. From course materials to all kinds of apparel, 

accessories, convenience items, technology and gifts,  

we can work with your space and your budget to  

design a store built for your institution.

eFollett.com 

The digital version of your brick and mortar store,  

efollett.com runs on IBM’s state-of-the-art web 

platform and is optimized for tablets and smartphones. 

It’s a seamless extension of your campus store with 

merchandised aisles and items your students need and 

want—and a profit-generating source for your school.

FOLLETT VIRTUAL CAMPUS

If your campus simply doesn’t have the space or need 

for a brick-and-mortar store, Follett Virtual Campus fills 

the void. It operates as a true online representation of 

an on-campus store, while remaining open 24/7 for your 

students and faculty.

Printed Solutions

NEW TEXTBOOKS

Follett’s catalog of more than 100,000 titles from  

7,000 publishers makes it easy for faculty to select  

the perfect book to support their course.

 USED TEXTBOOKS

Students can save money by selecting from more  

than 150,000 titles and more than 2 million copies in  

our warehouse.

 TEXTBOOK RENTALS

Created in 2009, Follett Rent-A-Text has reinvented the 

campus store experience and is now the largest university 

textbook rental program. On average, students can save  

50% on rental texts versus buying new.

TEXTBOOK BUYBACK

Students who purchase new or used books  

can sell their books back —which means additional  

cost savings.

24/7   

With a Follett Virtual 

Campus or eFollett.com 

store, you’re always 

open for business.

7,000+  

Our list of publisher 

partners is  

always growing.

“ Follett didn’t come to us with a 

bookstore. They came to us with 

solutions—and not just for what 

we need now, but with an eye on 

what we will need in the future.”

Raymond A. Dennis, MBA, MA 
Associate Vice President Auxiliary Management 
Loyola Marymount University

90%  

The purchased value 

students can get back 

when reselling newer, 

good condition books.
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Digital Solutions

DIGITAL TEXTBOOKS

Follett offers thousands of course materials for a variety 

of industry-standard readers, and the list of books being 

digitized grows each day.

 BRYTEWAVETM

Follett’s digital textbook reader is a flexible solution 

for busy students who want to stay organized. Using 

BryteWave, students can annotate and highlight 

passages, and locate key study points simply by using 

the powerful search function. Future versions will allow 

students to create study guides and share questions 

and ideas with other students and faculty on campus. 

BryteWave is supported by many devices, including iOS, 

Android, Mac and PCs, and carries course materials from 

over 100 publishers.  

60%  

Students can save 

almost 2/3 of the 

cost of printed 

book when they 

go digital.

Administrative Solutions 

booklookTM

booklook connects your course registration system  

to our database to help you fully comply with the  

HEOA legislation.

 

FINANCIAL AID INTEGRATION

Follett connects your accounts receivable system to your 

store so student purchases can be immediately deducted 

from their financial aid account.

CAMPUS CARD INTEGRATION

Follett gives you the tools to integrate your store with your 

existing campus card system so that students can make 

purchases with their campus card just like a credit card. 

CONNECTONCE

ConnectOnce might be the most important piece of 

technology we have. It is the interface that ensures your 

existing SIS and LMS can integrate with any and all of the 

Follett solutions we have to offer. Thanks to ConnectOnce, 

your existing infrastructure stays the same, while we ensure 

a seamless and secure transition.

Integrated Solutions

FOLLETT DISCOVERTM

Follett Discover is a solution that transforms the course 

materials discovery and adoption process, streamlining access 

to digital course materials. The two components of Follett 

Discover are Faculty DiscoverTM & Student DiscoverTM.

With Faculty Discover, instructors can:

• Immediately adopt materials they’ve used in the past

• View optional materials and see what peers are using

• Read and respond to peer reviews

•  Search and adopt non-traditional materials, including 

YouTube videos, original resources, MOOC content and 

Open Education Resources (OER)

With Student Discover, students can:

•  Seamlessly purchase course materials as soon as they register 

• Buy or rent new, used or digital texts

• Arrange for convenient pickup and delivery

 includED®

By including the costs of all materials in students’ tuition fees, 

you guarantee students are equipped with all of their course 

materials on the first day of class.  

100% 

Students enrolled in includED 

start each term with all of the 

necessary course materials 

they need for every class.



“ Follett provided lower cost course material options, improved  

the style and selection of our branded apparel and developed  

a new store facility. They have also kept us on the leading edge 

through various initiatives they have introduced to our campus.”

Ralph Johnson 
Chief Procurement Officer and Associate VP of Procurement and Contracts 
Morehouse College

5 million 
students served

by Follett Higher 

Education Group 

A history of putting your institution and your students first. 

For more than 140 years, Follett has been a trusted partner to colleges and 
universities across North America. 

What began as a way for colleges and universities to get textbooks, has become 
an integrated and multi-faceted solution, that provides your students everything 
they need to succeed. Through more than a century of change, our focus has not 
waivered. It is still centered on delivering the right mix of products, services and 
support that foster a healthy and optimal learning environment.

We also know the services we provide can become a source of campus pride 
among current students and faculty, as well as be great selling tools for prospective 
students. No wonder more institutions choose Follett to develop and manage their 
campus solutions than any other operator. 

As we look to the future, our goal is to leverage the robust educational and retial 
insights we have to provide you with better content, technologies and services— 
all aimed at improving student outcomes. 
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Follett manages 

more than 

900 
university and college 

on-campus stores 

nationwide

$250 
million
invested in our 
Technology and Tools 
Knowledge Fund

titles currently stocked 

in Follett’s warehouse

150,000 



A True Partner
One thing we’ve learned about transforming a campus: 

the transformation is never done. We begin  

by analyzing, building and implementing your institution’s plans. 

Then, we measure, adapt and respond.

We care about the day-to-day. We stay on call for troubleshooting. We install  

the upgrades, fix the bugs, clean the shelves, manage the inventory and pay 

attention to the countless other details that make things run. 

We’re also there keeping tabs on the trends, the wants and the needs of your 

students and faculty so that we can help you continue to transform and evolve, 

keeping up with what your students need to succeed.

And we’re proud to remain privately owned. We ultimately decide on  

our objectives, prioritize what’s important and where to focus our efforts.  

That focus remains on you. It’s what true partners do.

We are ready to start that partnership. 

Call us at 800-FOLLETT or send us an email at transform@follett.com.
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3 Westbrook Corporate Center, Suite 200
Westchester, IL 60154

800-FOLLETT
www.follett.com


